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Expansion of technological platform marketing: Stroer
acquires programmatic platform and header-bidding
specialists Yieldlove

Cologne, Germany, 4 October 2017 Today, Stréer signed the purchase
agreement to acquire a majority shareholding in the Hamburg-based start-up Yieldlove,

a German optimisation platform for the programmatic marketing of digital web inventories.

With the acquisition of Yieldlove, Stroer is diversifying and expanding its own offer in
webpage marketing. Classic full marketing will continue to run through the marketer with
the greatest reach in Germany, Stréer Digital. However, Stréer is now also providing
standardised, technological marketing for broad-reach publishers through Yieldlove.
Yieldlove technology will simultaneously be integrated into the Stréer SSP platform. This
will provide connectivity with other platforms via header-bidding operations. This will lead
to more pressure on demand and auction, which will generate increased eCPMs at full
capacity, and therefore also lead to further improvements in the monetisation of the
premium publisher inventory maintained by Strder.

“With this acquisition, we are creating valuable synergies and can offer our
publishers on both sides the best possible monetisation in the market: on the one
hand, by connecting to Stréer’s private marketplace, Yieldlove publishers will
receive access to our attractive premium business with renowned direct
customers, as well as to the agency trading desks. On the other hand, we will also
very soon be able to offer our premium publishers a further tangible optimisation
of their programmatic marketing yields by utilising the market-leading header-
biding technology,” says Christopher Kaiser, CEO of the Stréer Digital Group.

“The merger with Stréer will provide us with the opportunity to connect our
market-leading optimisation technology with the largest private market place in
Germany. As a young company, we will be able to grow even faster with Stréer,
improve our ties to the demand side and significantly increase investments in the
technological development of our platform. Ultimately, in this way, we will be able
to generate even higher eCPMs for our publishers, which will make us even more
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attractive as a programmatic marketing partner. Together with the Stréer Group,
we will continue to drive our internationalisation,” says Timo Hagenow, CEO of
Yieldlove.

About Stréer

Stréer SE & Co. KGaA is a leading digital multi-channel media company and offers advertising customers individualized
and fully integrated, end-to-end solutions along the entire marketing and sales value chain. In the field of digital media,
Stroer is setting forward-looking standards for innovation and quality in Europe and is opening up new opportunities for
targeted customer contact for its advertisers. Stroer also offers its customers comprehensive performance-based sales
solutions with its own dialog marketing segment. In digital publishing, the Company publishes premium content across all
digital channels, offering one of Germany’s widest reaching networks with its t-online.de and special interest sites.

The Stroéer Group commercializes and operates several thousand websites in German-speaking countries in particular
and operates approximately 300,000 advertising media in the out-of-home segment. It has approximately 6,500
employees at over 70 locations. In fiscal year 2016, Stréer generated revenue of EUR 1.12b. Stréer SE & Co. KGaA is
listed in Deutsche Borse’s MDAX.

For more information on the Company, please visit www.stroeer.com.

Press contact Stroer

Marc Sausen

Stréer SE & Co. KGaA

Director Corporate Communications
Stréer-Allee 1 - 50999 Cologne
Phone: +49 2236 / 96 45-246
E-Mail: presse@stroeer.de

Investor Relations contact Stroer
Dr. Bernd Metzner

Stréer SE & Co. KGaA

CFO

Stréer-Allee 1 - 50999 Cologne
Phone: +49 2236 / 96 45-118
E-Mail: bmetzner@stroeer.de

Disclaimer

This press release contains “forward looking statements” regarding Stréer SE & Co. KGaA (“Stréer’) or the Stroer Group, including opinions, estimates and
projections regarding Stréer’s or the Stréer Group'’s financial position, business strategy, plans and objectives of management and future operations. Such forward
looking statements involve known and unknown risks, uncertainties and other important factors that could cause the actual results, performance or achievements
of Stréer or the Stréer Group to be materially different from future results, performance or achievements expressed or implied by such forward looking statements.
These forward looking statements speak only as of the date of this press release and are based on numerous assumptions which may or may not prove to be
correct. No representation or warranty, express or implied, is made by Stréer with respect to the fairness, completeness, correctness, reasonableness or accuracy
of any information and opinions contained herein. The information in this press release is subject to change without notice, it may be incomplete or condensed, and
it may not contain all material information concerning Stréer or the Stréer Group. Stréer undertakes no obligation to publicly update or revise any forward looking
statements or other information stated herein, whether as a result of new information, future events or otherwise.



