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Agenda

(All presentations followed by Q&A)

1. 10.00-10.30 2020 Vision —
Markus Braun, CEO

2. 10.30-11.15 Strategic product innovations
Christian von Hammel-Bonten, EVP Global Product Strategy

3. 11.15-12.00 Driving financial inclusion (Indian market strategy) —
Ramu Ramasamy, Managing Director

12.00 — 12.45 Lunch

4., 12.45-13.30 Wirecard in Asia Pacific —
Fook Sun Ng, Managing Director

5. 13.30-14.00 Q&A and closing
Markus Braun, CEO



1. 2020 Vision
Markus Braun - CEO




2020 Vision wirecard
Wirecard today

(&
@ 45.2 EUR bn processed transaction volume worldwide

/I' Outstanding track record with continuing growth and strong
fundamentals

~ 22,000 merchants

—
Innovation leader with leading internet and mobile payment technology
*-H* Global M&A strategy adding to organic success

D,

1 Unique value chain with fully integrated and licensed banking operations
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2020 Vision wirecard
Global mega trends driving Wirecard’s growth

Substitution of POS transactions by mobile and internet
transactions

Transition from cash transactions to electronic card
transactions

Transition from non-real-time transactions to real-time
transactions

Internet technology as convergence driver between all sales
channels — POS, mobile and internet — omnichannel

© 2016 Wirecard AG 5



2020 Vision wirecard
Wirecard’'s strategy

Driving convergence between online,
mobile and POS front-ends
using innovative internet technology

Constant extension of
value chain and innovative internet-
driven value added services

Globalisation

© 2016 Wirecard AG 6



2020 Vision wirecard
Convergence between online, mobile and POS

Omnichannel commerce needs new technology. In simplest terms, this new paradigm is best described as a
unified commerce platform which requires the following:

+ Real-time, data driven retail is the new imperative
* Next generation POS systems must integrate all data-sources across sales channels and back-
office systems to deliver a holistic, on-demand insight into retailers’ KPI's

» To enable a truly personalized experience POS systems need to maintain a unified customer
profile by facilitating online & offline customer data collection
« Two-way communication with consumers’ via web, mobile and social media channels is a must

» Shoppers may prefer researching products online but brick-and-mortar stores remain the first
choice when making purchases

» Retailers need to adapt a mobile-first approach at the POS — from empowering associates with
relevant information to bringing checkout process to the store aisle.

» POS infrastructure can not remain static for long times. It has to follow constant shifts in
New payment payments and security landscape. Consumers increasingly vote with their digital wallets, and
schemes merchants that cannot adapt will be left behind

* POS must be able to support fulfilment and returns in a non-linear buying process, yet many

New fulfilment systems fail to meet these needs from both consumer and merchant perspective
strategies
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2020 Vision wirecard
Vision 2020: POS to e-POS transformation

Ir_ld_ividuald Personalised

. pricing an customer

 For omnlch-anr.lel POS to e-POS discount aproach
transformation is fundamental systems

Omnichannel -

« Payment will be the data carrier Enabling a seamless sales

approach/shopping
experience &
data centric value added
services for all channels:

* Centralised omnichannel data
capturing

« Comprehensive real time data

warehouse using internet Online — Mobile — POS
technology over all sales
channels Customer Unique and
specific value distinctive
add.ed customer
services approach
One unified II? e e
platform provides Payment services (loyalty and
i couponing/financial
_omnlchannel services)
infrastructure
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2020 Vision

wirecard

Extension of value chain: Developed markets (Europe)

Extension of value chain

Strong positioning in e-commerce
* Coverage of full payment value chain

* Value added services banking/ risk
management driven

Transforming cash into electronic payments

* Beginning convergence Status

Quo

* Enabling omni channel commerce
o ] Vision
Driving convergence & omni channel commerce 2020

* Data and financial service centric business
model

* Value added services data driven

such as personalised loyalty & couponing
to enable merchants for personalised
marketing approaches

and personalised financial services
such as risk management data driven:
e.g. individual micro credit offerings)

* Enabling merchants to address consumers
seamlessly over all sales channels

o
N
o
N
c
=
il
>
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+20% value added‘

>

Payment processing & risk management
Acquiring & Issuing (Own licence)
Acquiring & Issuing (BIN sponsorship)

= Data centric value added services



2020 Vision wirecard
Extension of value chain: Emerging markets

Market position Extension of value chain

Strong positioning IP based POS commerce
* Processing based business model
* Partially non-tx related business

* Aquiring & issuing services mainly through
third party relationships

Bringing e-commerce solutions to the growing market

. . . Status
* Cross selling of entire Wirecard backend Quo _- I
solutions
2020

* Providing access for international merchants
+20% value added

>

* Equal positioning in POS commerce vs. online

8 commerce = Payment processing & risk management
N * Driving growth of e- and m-commerce " Acquiring & Issuing (Own licence)

c . . . . Acquiring & Issuing (BIN sponsorship)
o _ncr(_-:-asmg share of inhouse acquring/ = Data centric value added services

"N ISsuing

>

* Coverage of full payment value chain
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2020 Vision wirecard
Extending the global IP platform —
Ilustrative examples

Carri

. ar .

S billing Retail

K assist

s ede-

: com
Micro

Adding Value

added
backend services

Mobile
Payment

Adding principal membership
card schemes (A&l licences),
increasing acquring & issuing
coverage

Issuing
Processing

Acquiring
Processing

Adding macropayments,
open loop payments

Acquiring
& Issuing

Eﬂ€i

. A
.‘.“' 0

q&
%g ca'

a backend

One IP platform:
* Global Wirecard backend solutions
« Scaling transactions

) ) Adding Open Loop
° Integratlng IP based solutions Payments, adding principal

membership card schemes
© 2016 Wirecard AG (A&l licences)



2020 Vision wirecard
Global payment provider

Own acquiring licence

UNITED %
KINGDOM 7~ GERMANY

7 o
IRELAND | 77 " AUSTRIA Own issuing licence
LY 4 ROMANIA ) MAYANMAR
4 J TURKEY I LAOS
¥
‘ VIETNAM Own acquiring & Issuing
licence
INDONESIA
| BIN sponsorship agreements
U e o AUSTRALIA .. . .
INDI ~al — acquiring and/or issuing
MALAYS N . .
SiCAPGRE Additional _Ilcences/BI_N_
sponsorships 2020 Vision
BRAZIL SOU UNITED
AFRICA ARAB

EMIRATES

Global availability of IP based payment technology

Vision 2020
* Leading position in Europe Adressing all relevant global markets with:
* Dominant position in Southeast Asia * Global payment technology
* Global provision of payment technology * Global licensing framework
* Global airline & travel licences * Global risk management
* Adding relevant global markets * Global provision value added services and

big data

* Hubs in all relevant geographies
© 2016 Wirecard AG 12

* Adressing needs of local and global merchants



2020 Vision
Global payment provider 2020

One global
technology platform

One global licencing
framework

Global sales and
service hubs

© 2016 Wirecard AG

wirecard

Providing merchants with:

» Access to global/regional customer base
* Reduction of risk/increase of conversion
« Simplification of processes

* Global omni channel strategy

* Real time big data

13



2020 Vision wirecard
2020 financial vision

&

Increasing transaction volume
adds scalability

> EUR 160 bn
Transaction volume

> EUR 2.1 bn 30-35% >65% FCF conversion of
Revenues EBITDA margin EBITDA

© 2016 Wirecard AG 14



2020 Vision — Q&A
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Strategic product innovations wirecard
Omnichannel is the strategic driver

New payment

schemes

New fulfilment

strategies

© 2016 Wirecard AG 17



Strategic product innovations

wirecard

IP-technologies are driving the transition from POS to e-POS

Web tracking Couponing
_ Product information
Recommendation
marketing Personalisation SEO
rPer\c/)igSVCsf Big data AdWords
Self-check out
-

 Connected.POS - The
cloud for retailers

* Mobile payments
development platform

» Card-linked offers

* Multi-functional mPOS

© 2016 Wirecard AG
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Strategic product innovations wirecard

connected.POS - The cloud for retailers

REAL-TIME PLATFORM FOR DATA ANALYSIS AND
VALUE ADDED SERVICES FOR THE FUTURE POS

<.

Connhector Data processing Commerce Merchant app
hardware platform 1 platform (0] !

Q=S oF==0~=0,

Data driven D New payment
Personalisation
commerce schemes

© 2016 Wirecard AG
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Strategic product innovations

connected.POS - The cloud for retailers

Smart Customer Merchant

receipts  loyalty  analytics o etnd

New payment
SUEINES

© 2016 Wirecard AG

wirecard

Alternative
payments




Strategic product innovations wirecard
connected.POS — The cloud for retailers

. A :
N \
CONNECTED.POS IS ENABLING \4 q

ACCEPTAN\C,E FOR POS MERCHAI \

New payment
SEINES

© 2016 Wirecard AG 21



Strategic product innovations wirecard

Card-linked offers platform

« Wirecard’s innovative card-linked
offers platform offers a fully
integrated mobile loyalty
experience.

* Multi-channel capabilities that
combine traditional POS,
e-commerce and mobile POS into
one loyalty solution.

« Single tap loyalty fully integrated in
the payment process.

© 2016 Wirecard AG 22



Strategic product innovations wirecard
Mobile payment is the key ingredient for omnichannel

SUCCesSS

Remote payments
(e-commerce & in-app)

o

i

POS payments

© 2016 Wirecard AG

MOBILE PAYMENT DEVELOPMENT PLATFORM

“‘RetailerPay”
e
(W

Beacon technology
(for check-in, indoor navigation,
personalisation, ...)

Card payments

Alternative payments
(pay later, financing, ..)

v

Loyalty, couponing,
push marketing, ...

New payment
SEINES

23



Strategic product innovations wirecard
boon.by Wirecard: The first fully digitized mobile payment
solution with Apple Pay

EVENT
DLD NYC 16

Available balance
Q Add to Apple Wallet

e

O
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Strategic product innovations wirecard

Albert — multi-functional payment tablet: the key ingredient
for omnichannel success

 |nnovative mPOS tablet

« Supports Chip and PIN,
Swipe and Sign and NFC
contactless payments

 Features bluetooth low
energy (BLE) technology, 3G
and Wi-Fi

* Integrated apps for loyalty,
shop assistance, and more

© 2016 Wirecard AG 25



Strategic product innovations wirecard

An omniscient customer experience increases the overall
customer value
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Path to increase the customer value
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3. Driving financial inclusion —
(Indian‘market strategy) —
Ramw RamasamyzManaging Director




1.2b

Second largest population
in the world — and growing

3000

USD in e-commerce by
2030, growing from
USD 20bn in 2014

4th

largest economy globally after
the US, the EU and China

70%

Of Indian e-commerce
spent is related to travel
services

#1

Global remittance market
with strong domestic growth

5%

Of all e-commerce in India
Is paid for in cash




2005

Ramu and Palani establish
the roots of the Great Indian
Retail Group

>900

Employees in 12 offices
across all of India

: 1
Domestic non-bank money
remittance operator on IMPS

>10k

E-commerce shops accept
our payment instruments

250K

People transact with our
payment instruments daily

$1.5bn

In payments processed
in last 12 months




= National Payments Excellence Awards 2015
= National Payments Excellence Awards 2014

= FIPS Awards - Financial Inclusion 2014

Award-winning performance

NPCI/2015-16/IMPS/001/01
Shr. Ramu Annamalai Ramsamy
Director

We give below the transaction volumes of GI Technology Pvt Ltd on IMPS Network as a Remitter and s 3
Beneficiary.

:;mummmn-r 's / PPI's, please find the position of GI Technology Pvt Ltd based on approved
lumes.




Driving financial inclusion

INTERNET
TECHNOLOGY

innovative and robust
payment and services

platform built on low-cost
and scalable Internet
technology

© 2016 Wirecard AG

wirecard

RETAIL-ASSISTED
SERVICE DELIVERY

partnership with tens of
thousands of small retailers to
bring financial services within
the convenient reach of
millions of consumers

32



RESERVE BANK ()
www.rbi.org.in
DPSS. AD. No. / 824 /02.27 04/2009-10
The Diractor
Gl Technology Pvt. Ltd
§-2, Second floor
Venkateshwara Castle, No 30
Palat Sankaran Road,

Mahalingapuram
Chennai-600 034

Dear Sir
t S Act, 2007

Please refer to your application dated January 27, 2009 submitted for
authorisation to operate Payment System in India

2. The Reserve Bank of India. in exercise of the powers conferred on it under the
Payment and Settlement Systems Act, 2007, hereby grants Authorisation to GI
Technology Pvt. Ltd.. Chennai for its existing prepaid card known as “I Cash
Card (ICC)" subject to the terms and conditions detailed in the Certificate of
Authorisation. The payment system shall be operated in accordance with the
provisions of the Payment and Settlement Systems Act, 2007, the regulations,
directions and guidelines issued thereunder, the terms and conditions subject to
which the Authorisation is granted and the approvals given by the Reserve Bank
of India from time to time.
3. The authorisation issued shall be valid for a period of one year from the date
of issue and subject to review.
Yours faithfully

A~
(K. Sivaraman)
General Manager

Encl: One Certificate

g iy Proers wand R, ety aratesn, 14 6 sifors, aetn wartesy s, wle st e - aco00r W

helpcpes in oig i

Jenariment of Payment & Sottiement Systems, Central Oihco, 14* Floor, Cerfiral Office Buiding. S.B.5. Marg, Mumbas - 400 001 nda

Tel . (31:22) 2264 4095 Fax  (21-22) 2265 956672269 1557 E-mail: heipdpss@isti.ong »

wredta foord &
RESERVE BANK OF INDIA

Ref.No.Che.FED.APRD/577 /06.06.1487/2015--16 November 25, 2015
The Director

M/s. Gl Technology Private Limited

C-9, Thiru-Vi-Ka Industrial Estate

Guindy

Chennai 600 032

Dear Sir,

Money Transfer Service Scheme (MTSS) in association
with Globle Foreign Exchange Inc., Canada

Please refer to your application dated October 1, 2015 and subsequent letter dated
November 17, 20150"MWM

ZInmmdmmmofsmewumeEwwM
1999, we hereby grant our specific permission (authorization)

border Inward Money Transfer Services under the Money Transfer Service Scheme
(MTSS)WWG‘M Foreign Exchange Inc, Canada, subject to the

1) I Permissible Transactions

Only personal remittances such as remittances towards family maintenance and
mwmmnnwmmn\ummmmm
Please note that trade trade related remittances, remittances towards purchase of
property, investments or credit to NRE Accounts, etc., or donations/contributions
»anmmwmmuhwmwm.

Il. Mode of disbursement
A single remittance under the Scheme should not exceed USD 2500 or its equivalent

Not more than 30 remittances are aliowed to be received by by a single individual beneficiary
through the Overseas Principal, i.e., Globle Foreign Exchange Inc., Canada in a calendar
year.

Pawwmwmmmmlmummmmnmem
exchange rates.

R 7 B ¢ e, T W, S 600001

ek ¥ | 25619718, 25300027, mlm 00425380012 $-A fecchennadine o
Foregn Exchange Department Fort Glace

Tel No: 25619718, 26360027, 26396295 & 25398296  Fax No.

You can now subaut your appiications on-line 1o Foreign Erchange Department. Reserve Bank of India and Fack Mex status using the
Application Tracking System For detady visit www /0403 i




Driving financial inclusion wirecard

= Solving the “last-mile problem” for e-commerce in India
= Turning micro-entrepreneurs into virtual bank branches

= Services include remittance, cash-topup and online payments

We turn cash...

..Into electronic money

= The SmartShop enables retail-assisted e-commerce
= |CASH is our semi-closed loop online payment platform
= Pay with cash or ICASHCARD at more than 10.000 retailers

r— ) 7 / 4
A i o e — &
(m A

Rete ook /ifshow SR At
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Driving financial inclusion wirecard

Smart Shop Smart Shop |

APP STORE

150k

DOMESTIC REMITTANCE
Contracted retail agents

BANKING CORRESPONDENT across all of India
TRAVEL TICKETING
RETAIL ORDERS —u. "7
==
o ‘...mmt ‘ o |
MOBILE TOPUP R itar—
e =
+« EEHY m'. [} i ENw . | LY ves |
e
INSURANCE L D
_— I o
e N latly =
P ) <EEN
< ‘W- u%
BILL PAYMENT e
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Driving financial inclusion wirecard

Domestic remittance

Recipient receives funds
either on bank account or in
cash at other agent

ICASH

DO MORE
CLOSED LOOP
PLATFORM

Consumer visits agent ICASH prepaid platform
and hands over cash processes domestic
remittance transaction
via IMPS

© 2016 Wirecard AG 36



Driving financial inclusion wirecard

Retall-assisted e-commerce

Smart Shop

APP SERVICES
PLATFORM

Consumer visits agent Agent opens SmartShop to Agent provides ticket
and hands over cash order product or service (travel, phone top-up) or
requested by consumer purchase confirmation

(retail) to consumer

© 2016 Wirecard AG 37



Driving financial inclusion wirecard

Prepaid wallet top-up

ICASH

DO MORE
CLOSED LOOP
PLATFORM

Consumer visits agent Agent electronically Consumer uses
and hands over cash reloads ICASHCARD ICASHCARD later for
on- or offline purchases

© 2016 Wirecard AG 38



Driving financial inclusion wirecard

»l o) 0:51/6:33
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CASH-TO-ELECTRONIC
COLLECTION PLATFORM

PERVASIVE NETWORK
OF RETAIL TOUCHPOINTS

LAST-MILE COMMUNICATION

ENABLE UNBANKED PLATFORM (,APP-STORE")

POPULATION TO BENEFIT

FROM E-COMMERCE
ESTABLISH LICENSED
FINANCIAL INSTITUTION

ELECTRONIC INSTRUMENT TO
STORE AND REMIT FUNDS

ELECTRONIC WALLET
AND REMITTANCE PLATFORM




Driving financial inclusion wirecard

Revenue model

CLIENT AGENT HERMES PARTNER

= 1l
SEL LR,

NET RETENTION IN %

OF OF ORDER VALUE
ORDER FEE SERVICE FEE COMMISSION

<o

COMMISSION

° REVENUES ACCOUNTED FOR BY HERMES / GIT | PERCENTAGES / FIXED AMOUNTS VARY SIGNIFICANTLY BY AGENT, PARTNER, PRODUCT

© 2016 Wirecard AG 41



64% 3X 69%

Increase in transaction Increase in registered Increase in gross margin
count in Q1/16 to Q1/15 new ICASH senders in in Q1/16 to Q1/15
Q1/16 to Q1/15

ends in March ends in December

FORECAST
[in INR mn] CY 2016 Growth yoy E

Revenue >5,250.0 67% RA E-COM
EBITDA 1,050.0-1,260.0 114% to 157% =

[in EUR mn] CY 2016 Growth yoy
Revenue >75.0 67%
EBITDA 15.0-18.0 114% to 157%

* Management reporting

SOURCE OF VOLUME (GMV)




Key Success Drivers

Scalable multi-channel service delivery platform
Highest agent activity ratio in the industry

Highest operational efficiency

Profitable product- and services-mix

Efficient working capital deployment

Highly efficient and competitively priced supply chain

Outstanding agent risk management



Driving financial inclusion wirecard

What’s next?
ICASH BANK
LOAN

BIN S

o ions
<PSP> BBPOU < VISA>
:

by BILL PRESENTMENT
WIRECARD LICENSE
( PPI LICENSE ) MOBILE WALLET
WlRé)éARD
APPSTORE MTSS

( SMARTSHOP) INTERNATIONAL
REMITTANCE
LICENSE
WESTERN
UNION

© 2016 Wirecard AG 44




3. Driving financial inclusion
(iIndian 'market strategy) — O&A




4. Wirecard in Asia Pacific — Fook
Sun Ng, Managing Director




Wirecard in Asia Pacific

wirecard

Diversified customer base in Asia Pacific

© 2016 Wirecard AG

Vs

-

@lin #U08 Kswrmew o

HRG (35 D ® bii

N

an» O
€Emalaysia @Mk ANZNY € bee s

BDBSBANK citibank . $® ‘X’

TECHCOMBANK

2, HSBC

VletlnBankQ

o oo IR SiST T
Comlort a Microsoft MekongBank
\/ GROUP
S == Py MSBNI
. BANK BRI "BCA

SHANGRI-LA :
wovELS e ainvays.com icrcomvane Carrefour (0 )

Travel/transportation

-
\

Retail

Digital goods/media

Financial services

Providing technology solutions for regional

banking partners: Ani= s

« Merchant acquiring #URNEN ¥ BanKMEGA
+ Cash management o

* Internet/mobile banking = mandiri
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Wirecard in Asia Pacific

Portfolio overview

* Multi-channel payment * ISO/MSP agreements
processing platform with leading acquirers
* Support for dozens of worldwide
payment methods on a * Merchant recruiting &
single platform merchant management
* Integrated fraud and risk
management
* Comprehensive reporting
and analytics

functionality

© 2016 Wirecard AG

* State-of-the-art issuing
processing platform

* Acquiring processing
platform with particular
focus on card-not-
present

* ATM driving, terminal
management, network
operations,...

wirecard

Payment technology

& outsourcing service
provider

 Multi-channel white label
payment gateway & switching
solutions

* Transaction & internet banking
and cash management software
solutions

* Mobile payment, couponing,
loyalty and advertising platform

» Mobile wallet software solutions

* Point-of-sale software &
infrastructure solutions, mobile
acceptance solutions incl. hard-
/software

« Card management (acquiring &
Issuing) software solutions

* Payment network & device
testing software solutions
(FINSIimTM/EMV/ATM/ISO/PO
S/Stress)

48



Wirecard in Asia Pacific

Management team

8

Frank Bottger

£

Ng Fook Sun

Rudy Khowara

i

Monica Pranata

Widhayati Darmawan

© 2016 Wirecard AG

Jeffry Ho

wirecard

James Wong

Chan Chun Fee

Freddy Chong

Eric Tan

44

Susanto Chandra Andreas Kazamias
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Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Singapore (1/2)

Strong economic
performance

Payment innovations
environment

© 2016 Wirecard AG

* Population: 5.5 mn, 1.4 million foreigners, high standards of living

* Mobile penetration: 153% (~3.3 connected devices each — smartphones most used device) .

» Households with computers: 86% (65% has 2 or more computers) %
* Internet users: 88% (72% adults; average internet usage 5 hours/day)

* Social network penetration: 88% (more than double global average of 26%)

* No. 1 country “Ease of Doing Business* Doing Business 2015, World Bank

* World’s No. 4 and Asia’s No.1 for best intellectual property protection
Global Competitiveness Report 2015/ 2016, the World Economic Forum

* Multi-national corporations: > 7,000 (60% with regional responsibilities)
* International companies: >37,000

* No. 1 city with the best investment potential (BERI Report 2015-1)
+ 3rd most competitive city in the world
Global Competitiveness Report 2015 — 2016 by World Economic Forum
* Top 3 in the world for foreign trade and investment (Globalisation Index 2012)
+ 2014 GDP: USD bn 308
* Credit card penetration: 3.3 cards per person (Asias °1 in credit card penetration)

* Debit-/credit-/prepaid cards issued: 4mn/7mn/12mn

* POS terminals: ~ 100K

* Cashless (& contactless) public transportation payments ecosystem

« Significant "online“ (eCommerce & mobile) affinity & adoption

* Numerous Mobile & Contactless Payments Initiatives

* “Singapore's ... #1 position in the MasterCard Mobile Payments Readiness Index is
a testament to the country's strengths ...." 50




Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Singapore (2/2)

Stored value
card topup and

MasterCard payments

Moneysend

Multi-lane
Retail payments

SINGAPORE

Self Service

Payment Kiosk
Taxi payments

© 2016 Wirecard AG 51



Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Indonesia (1/2)

*GDP: USD bn 878

* Mobile subscribers: ~285 mn

* Banked (of population): 24%

* Credit, Debit & Prepaid cards: 16m | 99m | 36m
* No of ATM: ~ 100,000

* No of POS: ~ 800,000

* No of islands: 18,307

Archipelago

* Emerging country, growing middle-class workforce

(rapidly urbanizing) W‘ 2oy ‘.;' ,
Population * Government & banks initiatives towards cashless society {Jf{ { ..h.ux“";y“k
* Opportunities in ecommerce, mobile payment & security o ':“'4\?)" Y

* Globally 4t largest population: 256 mn people

 Continued growth in POS, mobile & internet banking
Strong economic * Opportunities in ecommerce, mobile payment & security
performance « 16" largest economy

* Internet users: 42 mn

© 2016 Wirecard AG 52



Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Indonesia (2/2)

Mini ATM & Bill
Payment on POS

Cash Management &
Internet Banking

© 2016 Wirecard AG / 53



Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Vietnam (1/2)

* Population: 94.3 mn
* GDP growth: 6.5%
* Cards issued: 72.1 mn
(Domestic & International)
* Revenues from Domestic card payments (2014): USD mn 36 mn
* No of ATMs: 16,500 units
* No of EDCs: 220,000 units

* Mobile phones: 128.3 mn

* Smartphones: > 22 mn @
« 8t highest mobile subrsribers .

* Online population: 40 mn (5™ in SEA)
* Online population aged 15 to 24: 40%
* 3G subscribers: 29 mn

* Active social media accounts: 28 mn

Online populations

» Advancement in e-banking services
» Opportunities for e-commerce & m-commerce: Emerging trend of

P : . online shopping and new media + significant investment in :\:
T IRE L el communications infrastructure 4

» Mobile growth fueled by domestic telcos who incurred infrastructure .
costs to keep prices low for users
« State Bank of Vietham’s goal to increase number of POS terminals

and mPOS
© 2016 Wirecard AG 54
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Wirecard in Asia Pacific wirecard

Key markets & innovative market solution highlights
Vietnam (2/2)

ssssssssssss

Mobile Banking

mPOS solutions
with local banking
partner

Contactless Card &
Loyalty programs

© 2016 Wirecard AG
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Wirecard in Asia Pacific wirecard
Key markets & innovative market solution highlights

Malaysia (1/2)

* Population: 31 mn

* Internet Users: ~5.5% ST
Population » GDP growth: 6.0% (2014) A
* Mobile penetration: ~140% (47% Malaysians own >1 mobile) R
* ATMs and POS: 16,500 | 260,000

* Cards per individual: 4.9 (country with highest card EE

: penetration) ﬁﬁﬁ
Card penetration * Payment cards: ~116 mil (2015)
* Credit and Debit card: ~8.5 mil | 43 mn

o) HSBC >
AmBank Group

AFﬁfﬁAK A B

. F—— [ oo

« 3rd largest economy in SEA = --;:TWMW

Strong economic * Newly industrialised market economy, relatively open S
performance - Total assets of 10 largest banks: ~ $2,393 billion CEEEE 0 o’ s

» 3G subscripition: >10 mn

Payment innovations . In_creasmg transaction values at POS terminals & ATMS e
environment * Rising consumer preference for cashless transactions
 Opportunities for contactless technology .

© 2016 Wirecard AG 56



Wirecard in Asia Pacific wirecard

Key markets & innovative market solution highlights
Malaysia (2/2)

Money Online

Touch
ngo

Stored value card
topup and payments

UnionPay
FRAX

Online wallet
topup and payments

9 globalpayments

Terminal
Management
Services

© 2016 Wirecard AG 57



Wirecard in Asia Pacific — O&A




o

59
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Disclaimer wirecard

This presentation contains explicit and implicit forward-looking statements concerning Wirecard AG, its affiliated
companies and their business. These statements are subject to various known and unknown risks, uncertainties and
other factors due to which the actual events, financial conditions, performances and achievements of Wirecard AG
may differ substantially from those expressed in such explicit or implicit statements. Wirecard AG makes these
statements at the time of the publication of the presentation and is under no obligation to update the forward-looking
statements in this presentation including on receipt of new information or on occurrence of future events or for other
reasons. However, Wirecard AG, may change in its own free discretion any forward-looking statements should
relevant factors change. The Vision 2020 is not a guidance by the board of Wirecard based on specific 4 year
business planning; underlying are rather general growth rate assumptions

The forward-looking statements from third parties’ surveys, in particular without being limited

to research reports and analysts’ statements, may prove to be incorrect. Reference to such third parties’ surveys

is provided for information only and does not imply any agreement with or consent to the content of such surveys or
the information, opinions or conclusions contained therein. Wirecard AG accepts no liability for the selection,
completeness or correctness of third parties’ studies.

Wirecard AG mostly publishes its figures in thousands of euro (KEUR). The use of rounding means that it is possible
that some figures do not add up exactly to form the totals stated, and that the figures and percentages do not exactly
reflect the absolute values on which they are based.

This presentation is no offer for the sale and no invitation for offers of purchase or for subscription to of shares of
Wirecard AG but is provided for information only.

Financial data (IAS/IFRS) refers to the Reports of Wirecard AG published on our website:
irwirecard.com
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